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identifying their complex interrelationshipswith the social, cultural andpolitical areasofeuropean societies.
arangeofinterconnectedbutdistincttopicsconcerningaudiencesarebeingdevelopedbyfourWorkinggroups:





audiences are changing media market value chain; co-creators, produsers and
prosumersasaudiencesappear,sothespecialfocusonparticipationinmanagerial
contextisemphasizedaswell.




andprovides a potencial clusteringof themass audiencebasedonold andnew
media consumption. as a field of clear audience involvement and participation







media platform, it remains the field of a next study if it is still a too innovator
platformatthemoment,oronlyspecialinterestaudienceisopentouseit.
DaivaSiudikienein thesecondpaperhighlights thechallengesof traditional
mediawhenconsumergeneratedcontentgainswiderandwiderplace.companies






















messagesandto incorporateanew, two-waycommunicationinto theirmarketing
strategy, where participatory behavior of consumers is obvious. The preliminary
















amongmarketingexperts that internet isa ratherefficient toolandanadequate
scene forbuildingup companyand/orproductbrands.Nevertheless, this belief
seems to be one-sided, as the author underlines. everyday business experience








Dóra Horváth, ariel mitev and andrás Bauer in the last paper emphasize






and advertising content in crisis time. The authors come to the conclusion that
marketingcommunicationcanprovidehelpinreshapingthevaluesetofconsumers
indistressanddoingsoitmaystrengthenemotionalrelationstowardthecompany:
this outcome can be achieved by well-targeted messages, increased interaction
withthemembersoftarget-groupandnewinnovativesolutionsinthemediamix.
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supportof
